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Sandnes Sparebank

2nd largest savings bank in Rogaland | Strong position in local market | 140 years of operations

Market

* Local relationships and close proximity
to key markets are essential traits in any
ambitious savings bank

* SADG covers 9 municipalities in Rogaland:
Gjesdal, Time, Klepp, Sola, Sandnes,
Stavanger, Randaberg, Ha and Bjerkreim

* Key markets measure almost 300,000
people and 26,000 businesses
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Organization Locations

140 years of banking operations

Sandnes: Radhusgata 3
132 man years
SSB Boligkreditt was established in 2008
as a wholly owned subsidiary of SADG.
The goal is to secure long-term funding
for the bank by issuing covered bonds

Sandnes Sparebank eier 60% av AKTIV
Eiendomsmegling Jaeren

Stavanger: Haakon VlIs gate 7

Oslo: Dronning Mauds gate 10
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It’s all about increasing customer value
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2nd largest savings bank in Rogaland | Strong position in local market | 140 years of operations

Customer growth Profitability

Customer value

Customer experience

Market awareness
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Customer Promise

Enklere valg
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(Simple choices)




Strategic Objectives

Very satisfied customers
and a strong reputation

Competent, committed
and performance focused

employees

.| ‘ /\/\/‘ Profitable growth

Return on equity

al Cﬂ: above average
1




Strategic Objectives - In Detail e

Very satisfied customers and a

Profitable growth
\l'/ strong reputation /\/\}

Volume growth in lending

Share of income from other products
Net interest income

Total expense ratio

Losses/total assets

KOI better than peer banks by 2020
Strong brand. Awareness above 60%
Market confidence (funding cost. Gr3)

Competent, committed and performance

ROE above average
~  focused employees \:ﬂ:

Benchmark over a 3 year period,
estimated to 9% by 2020
Peer banks

| Employee commitment over 80 p
Attractive place to work

Absence due to illness below 3.5%
Right person, right skills, right role
Systematic management by objectives




Personal Advisory and 100% digital




Building the Sandnes Sparebank Brand

Good and personal customer A8 THE i tissiiea
experiences — will provide us with e SaRGSBIAE. ‘ 21 060
positive ambassadors and loyal peltog ‘ _ N
Fordi vi ikke kan tenke oss en 17. mai uten korpsenel! [J &2 Og fordi vi vet
customers at instrumenter og uniformer er kostbart. &, Vi gir 50.000 kr hver i 4 949 rea
Sandnes skolekorps, Austratt skolekorps, Hommersak skolekorps, Bogafjell
. . skolekorps, Lura skolekorps, Hana skolekorps, Sandved skolekorps, 4049 2391 1658
More active ma rketlng, also to Stangeland skolekorps og Ganddal skolekorps! < Pa forhand takk for at O Lik dette On Posl | Share

dere spiller i morgen!s

strengthen the associations for which

2o 177 8
we wish to be known O Hiarte On Pos

2 ) 0 - 27 ,
An active sponsor @ Haha | Pos

67 : 51 16 -
Create involvement and enthusiasm for i Gl , :
the Sandnes Sparebank Gift Fund B on C
Presence in local media S : on

. . . . 363 264 99
Active in social medias T S Stes

OO% 2.6 tusen 186 kommentarar 205 delingar @ 203 209, 3 N




Brand Building - Out of the Box Marketing

Election campaign

& cone. cu oo Nido wate

cromear raww—
e Sandnes Sparebank poat o
Vé
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valgprogram Enig elleruenig?
2017-2021 Ta var valg-o-mat i dag!

n g

Ja til flere forneyde kunder.
Ja til du og jeg og personlig service.

Ja til forsikring som dekker det hele. Ta testen og vinn eniPad
Ja til samfunnsengasjement. i}::ker\;usrleer;:gstd:dali\:cdlgtedn::nuet:‘agn. Det kan Ionne seg § finne ut om

Ja til boliglan du kan leve med.
Ja til de glade, runde og gule.

e Sandnes Sparebank

|
- enklere valg
MacBook Air
e = S e = = > SN -




Brand Building - Out of the Box Marketing
Ida (102) - Our Oldest Client

[da (102) har teke nettet med storm

Ein vill idé. Ein sporty 102-aring. Og snart vert Ida a sja som kinoreklamel



https://vimeo.com/221239358
https://vimeo.com/221239358

Eika and Sandnes Sparebank

Alliance bank since October 19, 2015

Largest bank in the alliance, largest shareholder
Collaboration on new and innovative technological solutions
Improved development power, future oriented bank

Independent bank with local affiliation and local significance

Economies of scale (common IT platform) (common customer service center)

Our CEO, Trine Stangeland, is the vice-chairman of the board of the Eika Gruppen




The Eika Alliance - « We make the local banks stronger»
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Hjelmeland Sparebank

#5% Aurland
A Sparebank

Kvinesdal Sparebank

Tysnes Sparebank s ; = -~ "3 .
‘:5 el '8(;['(:-': bt ;&a Honefoss Eidsberg g==, ETNEDAL s Birkenes &y "s'?,';?eua,.k @H'a"da‘amm W Borisdstianicn ) S-lmmfd‘ Kk N
T Ez—,—( Spareban.. Sparebank " sParEBANK A Sparebank A HEGRA I jaren W™ Spareban
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. DRANGEDAL ——— Vegarshei TRUT
Strommen 6 i e émnh ) A NN BJUGN SPAREBANK . S Lar % Sparcbank %ﬁér%gﬁ'}{ ILLOFDTEN SPAREBANK W ;;;:gg,nk
areban| ; : ’*&', REBAN
“ . p Meldal Sparcbank SPARZBANKEN AREBANE L Stadsbygd Sparebank .Sparebanken Din
Uttestram ANACVIK A yarsran searesank - SPAREBANK

Jernbanepersonalets
bank og forsikring

il ADJORD SPARCBANK

v

W VESTERALEN SPARERANK

V Vekselbanken

ein god medspelar

% Valle Sparebank
t med o
% oBos

OFOTEN
SPAREBANK N
s, trocsTaD
3 SPAREBANK

.g@ MeLHus Banken

@ Soknedal Sparebank

RINDAL SPAREBANK gy Vst st OPPDALSBANKEN
By

25 Sparebank

&‘ Aurskog Sparebank

Bhk%spmbank 4 GRIAND SPAREBANK

& BERD
A SPAREBANK

& SKAGERRAK

= SPAREBANK Sandnes Sparebank

% Odoal Sparebank

100 %

Sales, portfolio, know-how

100 %

Products, commisions, dividends, services, Commissions, dividends

Portfolio and

and capital system and skill set capital and funding
Eika Gruppen Eika Boligkreditt
Products Services Secure Iong—t.erm f.unding at
attractive prices
Insurance Concepts
. . . Covered Bonds
Financing Customer Dialogue (call-center)

Savings and investments

Real estate brokerage

Technology / IT-operations and development

Political lobbying

Lokalbankenei Eika Alliansen har blant Norges heyeste kundetilfredshet bade for personkunder og bedrifter og er en drivkraft for vekst og utvikling for
sine lokalsamfunn. Neer og personlig kunderadgiving og fortsatt lokal tilstedevaerelse der kundene er, skiller lokalbankene fra konkurrentene. Konsernet
leverer komplette kundelgsninger og er av de sterste akterene i det norske finansmarkedet og den viktigste akteren for mange norske lokalsamfunn.



http://sparebankendin.no/privat
http://sparebankendin.no/privat
http://aasen-sparebank.no/privat
http://aasen-sparebank.no/privat

The Eika Alliance

Strong Growth in Digital Users | Mobile Banking Platform Increasingly Important

Utvalgte hovedtrekk

Digital Sales and Requests Distributed by Channel

Digital Insurance Sales Retail

6000

5000

. 4000

Mobile bank
46 % 3000
6 & W Internet bank
510 . 2000
51% Open solutions
1000
0
Jan Feb Mar Apr Mai Jun Ju Aug Sep Okt Nov Des
()
3% 2017 e 2016
Number of Purchases on Digital Platform

Number of Logins on Internet and Mobile Bank 20000
6.000.000

16000
5.000.000

4.000.000 12000
3.000.000

2.000.000 3000
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Kilde: Eika Gruppen AS, tall per august



Easy-to-Understand Sales Application Available on Mobile Bank Solution

esseec N Telenor & 13.33 65 % >
Fond =
EIKA NORDEM
Verdi 98 981.49
~

Avkastning 19 481.49
Mnd. sparing 4 000.00

Avkastning i ar -5.09%
Avkastning siste 3 ar 19.52%
Avkastning siste 5 ar 13.57%
Vekstgraf 31.03.2016

esenoc N Telenor 5 10.00 90 % .

Fond =

Endre mnd sparing i Eika
Norden

Mnd. sparing: Trekkdag:

4000 15

Velg kontonummer:

4280 - Lennskonto (14 63+
;\.IVII)I Y] m

eeeco N Telenor & 10.01 90 % .

Fond

@k ditt innskudd i Eika
Norden

Verdi: 99 068.69
Innskudd: 79 500.00
Urealisert gevinst: 19 568.69

@k ditt innskudd i fondet:

5000

Velg kontonummer:

4280 Lonnskonto (14 63¢
“‘\"Vb l y‘ m
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Regional Economic Development

Positive trend in Rogaland, after two challenging years

Unemployment Real Estate
Rate per August Prices last 12 months

A38% = 0.8 %

Rogaland

HA27%  863%

Norway

Kilde: Arbeidsledighet: NAV, Boligpriser Eiendomsverdi, investeringsvekst Norges Banks regionale nettverk

Expected growth in
investments next 12
months

= 0.1%

v 0.3 %




Unemployment Rate

Unemployment decreased in Rogaland last quarter
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Residential Real Estate Prices

Price development weakening on national level | Rogaland slightly positive
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Residential Real Estate Prices

Avg. number of days to to conduct a sale is improving
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Commercial Real Estate, Office Space
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Available space is up | Further increase expected in Stavanger Oil | CBD more stable
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Commercial Real Estate, Office Space

Rental prices down YOY | Increased spread between CBD and Stavanger Oil
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Oil Investments

Positive trend expected from 2018 and forward | 2020 projection at 2011-level
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Some mixed signals on macro outlook

Media

- TIRSDAG 12. SEPTEMBER 2017 | LOSSALG KR 40,~ | ARGANG 25 | NR. 210

Faransavis

\ Sakornfondet Sarsia Seed:
Skal satse ...
300 m|II|oner 4

* Forstut: Smar[stmm = __

el
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Oppgangen
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‘Ataunna
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Norges Bank’s Regional Network Survey

9 Vekstiinvesteringer. Aggregert
Forventet endring i investeringer neste 12 maneder
Indeks - venstre akse, prosent - heyre akse
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Financial Results

Positive development last 12 months | Stable underlying operations

Profit after tax, quarterly Profit after tax, EOY/YTD
89
169 171
61 63
129
a7 110
26
2Q16 3Q16 4Q16 1Q17 2Q17 2013 2014 2015 2016 1H17
-74
* EPS last quarter NOK 1.8 . EPS of NOK 3.1 YTD

* NOK 24.5mn in dividends from Eika in 2Q17 vs. 14.5 in 2Q16. Sale of Visa Norge
in 2Q16 accounted for 17.9 mill

* MTM on financial instruments og MNOK 3.5 ~ 23,5 mill i 2Q16



Return on Equity

Positive development last 12 months | Stable underlying operations

ROE, quarterly ROE, EOY/YTD

16,9 %

8,6 % 8,5%
73%
10,3 %
9,5% 6,2 %

73%

4,1%

2Q16 3Q16 4Q16 1Q17 2Q17 2013 2014 2015 2016 1H17




Solidity
Compliant with all regulatory requirements | CET1at 16.9% incl. YTD results

Target:

>15.2 %

CET1, quarterly CET1, EOY/YTD
15,6 % 15,8 % 16,1% 15,6 %
143 %
12,2 % 11,6 % 12,0% 12,1%
2Q16 3Q16 40Q16 1Q17 2Q17 2013 2014 2015 2016

CET1 FSA min.req 31/12/17

16,1%

1H17




Lending to Customers

=,

Unchanged last quarter, focus on implementing growth creating measures

Net lending, quarterly Net lending, EOY/YTD
233 23,9
22,0 219 21,5 21,3 21,3 228 21,5 21,3
2Q16 3Q16 4Q16 1Q17 2Q17 2012 2014 2015 2016 1H17
Lending growth of 0.2% in 2Q17 . YTD lending growth of -0.8%

31



Net Interest Margin

Stable margins - higher than peers

Net interest margin, quarterly

1,78% 1,78%

1,69%
1,64% 1,66%

2Q16 3Q16 4Q16 1Q17 2Q17

Net interest margin, EOY/YTD

1,78%

1,63% 1.85% 1,64%

1,60%

2013 2014 2015 2016 1H17




Diversified Loan Book

67% to retail segment | Stable composition | No direct exposure to oil & gas segment

Net lending to customers

Commercial
real estate
54,0 %

Buidling &
Other* construction
8,0 % 15,1 %
Public and
private
: services
s (0}
Farming ‘
0,
3.9 % Retail
Lending Retail W Lending Corporate services
4,0 %

Note(*): other sectors = ( industrial + hotel & restaurant + transportation))



Large Exposures

Significant reduction last few years | Positive development in YTD | Basel lI-grouping

Large exposures, quarterly

2016 3016 4Q16 1Q17 2Q17

Large Exposures Total capital —#= Large exposure/total capital

. Large exposures are regulatory defined as exposures > 10 % of total capital
(MNOK ~ 300). As per 2Q17 two customers are defined as large, in total MNOK
700

Large exposures, EOY/YTD

0,7
2013 2014 2015 2016 1H17
Large Exposures Total capital =#= Large exposure/total capital

5 years ago (2Q17) Sandnes Sparebank had 7 customers defined as large
exposures, in total NOK 2.5bn



Large Exposures

Corporate customers distributed by lending exposure | Ungrouped, single exposures

Loan size > MNOK 100, volume and # of customers Loan size distribution, volume
25
24 24
23
4,4 22
43 43
4,1
3,7
15 15
14
2,7
2,6
2,5
1,5
31DEC2010 31DEC2011 31DEC2012 31DEC2013 31DEC2014 31DEC2015 31DEC2016 30JUN2017 31DEC2010 31DEC2011 31DEC2012 31DEC2013 31DEC2014 31DEC2015 31DEC2016 30JUN2017
Volume > MNOK 100 #> MNOK 100 Volume MNOK 0-50 Volume MNOK 50-100 Volume >MNOK100

Number of single loans over 100 mill NOK, not accumulated loans according to Basel Il methodology.




Estimates 2017

Operation Cost < NOKm
Loan Losses NOKm
CET1 > %

Dividend Payout Ratio %







Contacts

Trine Karin Stangeland
CEO
Phone: +47 934 88 117
E-mail: trine.stangeland@sandnes-sparebank.no

Tomas Nordbe Middelthon
CFO
Phone: +47 92211865
E-mail: tnm@sandnes-sparebank.no

Ole Jacob Olsnes
Head of Treasury
Phone: +47 5167 67 43
E-mail: ojo@sandnes-sparebank.no

This presentation has been prepared solely for promotion purposes of Sandnes Sparebank. The presentation is
intended as general information and should not be construed as an offer to sell or issue financial instruments. The
presentation shall not be reproduced, redistributed, in whole or in part, without the consent of Sandnes Sparebank.

Sandnes Sparebank assumes no liability for any direct or indirect losses or expenses arising from an understanding
of and/or use of the presentation.



