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LocationsOrganizationMarket

• Local relationships and close proximity
to key markets are essential traits in any 
ambitious savings bank

• SADG covers 9 municipalities in Rogaland: 
Gjesdal, Time, Klepp, Sola, Sandnes, 
Stavanger, Randaberg, Hå and Bjerkreim

• Key markets measure almost 300,000 
people and 26,000 businesses

• 140 years of banking operations

• 132 man years

• SSB Boligkreditt was established in 2008 
as a wholly owned subsidiary of SADG. 
The goal is to secure long-term funding 
for the bank by issuing covered bonds

• Sandnes Sparebank eier 60% av AKTIV 
Eiendomsmegling Jæren

AKTIV 
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Jæren AS
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Sandnes:  Rådhusgata 3 

Stavanger:  Haakon VIIs gate 7

Oslo:  Dronning Mauds gate 10
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Customer experience

Market awareness

Customer value

ProfitabilityCustomer growth
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Competent, committed 
and performance focused  

employees

Profitable growth

Return on equity 
above average 

Very satisfied customers
and a strong reputation 
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Very satisfied customers and a 
strong reputation 

• KOI better than peer banks by 2020
• Strong brand. Awareness above 60% 
• Market confidence (funding cost. Gr3)

Competent, committed and performance 
focused employees

• Employee commitment over 80 p
• Attractive place to work
• Absence due to illness below 3.5%
• Right person, right skills, right role
• Systematic management by objectives 

Profitable growth

• Volume growth in lending
• Share of income from other products
• Net interest income
• Total expense ratio
• Losses/total assets

ROE above average

• Benchmarkover a 3 year period, 
estimated to 9% by 2020

• Peer banks
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• Good and personal customer 
experiences – will provide us with 
positive ambassadors and loyal 
customers

• More active marketing, also to 
strengthen the associations for which 
we wish to be known 

• An active sponsor

• Create involvement and enthusiasm for 
the Sandnes Sparebank Gift Fund

• Presence in local media

• Active in social medias
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https://vimeo.com/221239358
https://vimeo.com/221239358
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• Alliance bank since October 19, 2015

• Largest bank in the alliance, largest shareholder

• Collaboration on new and innovative technological solutions

• Improved development power, future oriented bank

• Independent bank with local affiliation and local significance

• Economies of scale (common IT platform) (common customer service center)

• Our CEO, Trine Stangeland, is the vice-chairman of the board of the Eika Gruppen
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Products, commisions, dividends, services, 
system and skill set

Sales, portfolio, know-how
and capital

Commissions, dividends 
and funding

Portfolio and 
capital

http://sparebankendin.no/privat
http://sparebankendin.no/privat
http://aasen-sparebank.no/privat
http://aasen-sparebank.no/privat
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Kilde: Eika Gruppen AS, tall per august
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19Kilde: Arbeidsledighet: NAV, Boligpriser Eiendomsverdi, investeringsvekst Norges Banks regionale nettverk 

Rogaland

Norway

3.8 % 0.8 % 0.1 %

2.7 % 6.3 % 0.3 %
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• YTD lending growth of -0.8%• Lending growth of 0.2% in 2Q17
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1,63%
1,65%
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Commercial 
real estate

54,0 %

Buidling & 
construction

15,1 %

Public and 
private 

services
14,3 %

Retail 
services

4,0 %

Farming
3,9 %

Oil & gas
0,6 %

Other*
8,0 %

Note(*): other sectors = ( industrial + hotel & restaurant + transportation))

66 %

34 %

 Lending Retail  Lending Corporate
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 Large Exposures  Total capital  Large exposure/total capital

• 5 years ago (2Q17) Sandnes Sparebank had 7 customers defined as large
exposures, in total NOK 2.5bn

• Large exposures are regulatory defined as exposures > 10 % of total capital
(MNOK ~ 300). As per 2Q17 two customers are defined as large,  in total MNOK 
700
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Number of single loans over 100 mill NOK, not accumulated loans according to Basel II methodology. 
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< 290 NOKm

25-50 %

> 15,2 %

60-100 NOKm





This presentation has been prepared solely for promotion purposes of Sandnes Sparebank. The presentation is 
intended as general information and should not be construed as an offer to sell or issue financial instruments. The 
presentation shall not be reproduced, redistributed, in whole or in part, without the consent of Sandnes Sparebank. 
Sandnes Sparebank assumes no liability for any direct or indirect losses or expenses arising from an understanding 
of and/or use of the presentation. 


